Syllabus for Chinese Business Culture and Consumer Behavior
INSTRUCTOR

Prof: Mingxia Zhu

Office: Room 705, Ke Yan Building

Tel: 6449-3387
E-mail: ming@zhumingxia.com
Dear Students,
Welcome to doing business in China. Total study hours for this module are 33 hours, which is composed of 13 three-hour lectures. 
COURSE OBJECTIVES

This course is to provide expert insight on contemporary China’s business culture and consumer behavior and will offer professional guidance for those who want to do business in China.

DIGITAL TEXTBOOK 
International Management：Culture, Strategy, and Behavior 
Tenth Edition，Jonathan P. Doh；Villanova University 

ASSESMENT

Class attendance           
10% 
Assignment
 


    30%
Final exam (Open book)
    60%  
CLASS SCHEDUAL

Lecture 1: Introduction to China
Lecture 2: Chinese culture
Lecture 3: Chinese customs
Lecture 4: Chinese business etiquette
Lecture 5: Chinese business market
Lecture 6: Guanxi
Lecture7: Marketing’s Value to Consumers, Firms, and Society
Lecture 8: Marketing in China
Lecture 9: Background of Chinese consumer behavior 
Lecture 10: Chinese consumer behavior and localization
Lecture 11: Chinese consumer behavior Trends
Lecture 12: Presentations
Lecture 13 Final examination
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