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	Outline


[bookmark: OLE_LINK2]Dramatic changes are taking place in the business environment, which increase the risk associated with business decisions. Having more and better information on which to base decisions become more and more important. Students who prepare to manage business, not-for-profit, and public organizations --- in all functional areas; all need training in a disciplined process for conducting an inquiry related to a management dilemma. The study of business research will provide you with the knowledge and skills you need to solve the problems and meet the challengers of a fast-paced decision-making environment. The objective of this course is not only introducing a full list of the relevant techniques and designs, but also to help you learn to carry out realistic research programs yourselves.

	Textbook  &  Reference  Books


Naresh K. Malhotra著，熊伟改编，《营销调研——应用导向》（英），中国人民大学出版社，2014.10
· Alvin C. Burns, Ronald F. Bush著, 于洪彦改编，Marketing Research, 6th edition, 英文版,中国人民大学出版社， 2011.
· Donald R. Cooper & Pamela S. Schindler, Business Research Methods, 9th edition, McGraw-Hill International Edition, 2006, 中国人民大学出版社，2007年影印《商业研究方法》
· Victor Schonberger, Kenneth Cukier, Big Data, A Revolution That Will Transform How We Live, Work and Think, London: John Murray, 2013
· 《市场营销研究——应用导向》，第5版，电子工业出版社，2008年
· 戴维•阿克等著，魏立原译，《营销调研》（第7版），中国财政经济出版社，2004
· 阿尔文 C. 伯恩斯，罗纳德 F. 布什著，张喆等译，《营销调研——运用Excel数据分析》（第2版），机械工业出版社，2008年
· Naresh K. Malhotra著，涂平译，《市场营销研究——应用导向》，第5版，电子工业出版社，2008年
· 李少华等，《市场调查与数据分析》，经济管理出版社，2001年
· 何晓群，《多元统计分析》，第三版，中国人民大学出版社，2012年
· 薛薇，《统计分析与SPSS的应用软件》，第三版，中国人民大学出版社，2011年

	Course Organization


Due to the current epidemic and the geographic dispersion of the students and instructor, this course will adopt non-instant online communication. The instructor will update the teaching materials and learning tasks both in buz_research_xw@126.com (password: research2020) and WeChat group on Wednesday. And the students should finish their assignment by next Tuesday.  

	Assessment


	Individual case studies (7 times)			 70%
	Final exam (open book)				 30%
	Total							100%

	Individual Case Studies


There will be a mini case study assigned each week. Each student should read the case and answer the questions after finishing the self-study tasks every week.  
This individual assignment should be finished and sent to mkt_xw@126.com by 24:00 every Tuesday night. Any late submission will automatically lead to 0 mark.

Course Structure

	week 
	date
	Topic
	Text 
	Case Study

	1
	3.4
	[bookmark: _GoBack]Course briefing & research process
	Ch01
	

	2
	3.11
	Research design, problem definition & secondary data 
	Ch2-5
	C1. Ramada 


	3
	3.18
	Qualitative methods & observation
	Ch6-10
	C2. Observational study

	4
	3.25
	Survey & experimentation 
	Ch10-11
	C3. Transit advertising 

	5
	4.1 
	Measurement scale & questionnaire development
	Ch12-13
	C4. Amos Brown Chevrolet

	6
	4.8 
	Sampling design & research error 
	Ch14-16
	C5. Can this study be saved? 

	7
	4.15
	Data processing 
	Ch17-18
	C6. Healthy lifestyles

	8
	4.22
	Reporting & final review
	Ch25
	C7. Violence on TV 

	9
	4.29
	Final exam
	
	


Please note that since the lecturer may spend more or less time on a particular topic, the actual schedule of topics may vary slightly from the above one.


	Requirement for Paper Work


All submitted case studies should be typed, and in A4, single-spaced, 12 font size. Students should answer all case questions, followed by a brief summary of the case background. The length of each work is 500-1,000 words. 
Cover sheet for all submitted paper work
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Individual Case Study


Title of the case									









		Student Name					

		Student ID					

		Lecturer           	Prof. Xiong Wei	
                   	
Date						
		
Marks Obtained  (to be filled by the lecturer)	





	Online Learning Aid


The instructor has registered a 126.com email box to deliver the teaching documents:
Username:	buz_research_xw@126.com
Password:	research2020
Students could download the PowerPoint slides, cases, and other teaching materials from the corresponding file folders in this mailbox. Since this mailbox is shared among all the students who attend the course this semester, please be sure not to make any operation to it other than downloading materials.

And another 126 mailbox has been registered for the students to hand in the written assignments. All students’ individual case study assignments should be submitted to the following box:
Username:	mkt_xw@126.com



[bookmark: _Toc488055425]Appendix 1.	Assessment Sheet of Individual Case Study

	
	Criteria
	Weight
	Score 

	1
	Submit the written work on time.
	1
	

	2
	Adequate concern about social responsibility and business research ethics in research design.
	1
	

	3
	Understand the knowledge of business research methodology: concepts and theories.
	3
	

	4
	Apply concepts and theories into business practice and research design.
	3
	

	5
	Presentation and Structure of Report (cover page, brief content, executive summary, grammar, reference, selling, syntax)	
	2
	

	
	Case Total
	10
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