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campus. Including myself.

I’m looking for a university that is pursuing an 
educational ideal in which people, along with 
their personal growth and social responsibility, 
are front and center. This university wants to 
amaze its students and help them grow into 
contemplative individuals who help shape our 
future as thinkers and doers.

I envision that this university is constantly wor-
king to improve itself and has remained on solid 
ground, and that the exchange between pro-
fessors, researchers, employees, and students 
is characterized by trust and humaneness.

www.karlshochschule.de/en
I can contact the academic advisers on                             

admissions@karlshochschule.de or on

+49 721 1303-500

„Bachelor of Arts“ in only six semesters

„Master of Arts“ in only four semesters

Offi cially recognized; accredited by the FIBAA

Leading position in the CHE ranking 2013

International and multicultural atmosphere

English taught modules from 3. semester 

Semester abroad and internship

Real company projects

Small groups and interactive teaching

Individual mentoring by profs 

Main focus on personality development

What distinguishes us from others?



Internationality  

I want a university where internationality is 
lived out every day. For this, I envision that 
a large percentage of my fellow students 
and professors are from other countries and 
that it’s perfectly normal to catch snippets of 
conversations in English, Spanish, or other 
languages on campus.

It’s also completely normal for the lectures to 
be held in English and for me to be able to 
learn other foreign languages while studying 
at Karlshochschule, with courses offered in 
English, Spanish, French, Italian, Arabic, Chi-
nese, and Russian. Naturally, foreign students 
can study German as a foreign language.

The internationality of Karlshochschule is also 
refl ected in the activities of my professors. For 
them, participating in conferences and pursu-
ing an active exchange with other scientists 
around the world is a matter of course.

Practical experience  

I envision myself being at a university where 
I can immediately put to use the knowledge 
and abilities that I’m learning. That is why, 
right from the very fi rst semester, I’m rubbing 
shoulders with the economy and culture of 
real life, interacting with CEOs and founders 
as my teachers, and going on excursions to 
exciting economic settings with my pro-
fessors and fellow students. What is more, 
there are skilled people at my side in the 
mentorship program who accompany me all 
throughout my studies.

In this way, the practical part increases 
from semester to semester, making me feel 
increasingly competent in an environment of 
real-life experience. The project phases begin 
in the third semester, which is when I prepare 
actual business projects – such as strategic 
analyses or social media campaigns – and 
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promote them in the team. Following the end 
of my studies is the practical semester: three 
to six months when I show what I am capable 
of under actual conditions. As far as I’m 
concerned, this is an ideal springboard into 
the career world and also a good source of 
material for the topic of my bachelor’s thesis. 
When choosing the location of my internship, 
Karlshochschule is at my side with advice 
and assistance – such as by providing the 
excellent contacts to international companies, 
NGOs, and cultural institutions. 

Didactics  

What would it be like for the seminar room to 
become a play space or for me to create my 
own amusement park in a planning exercise, 
develop crazy marketing ideas in my group 
using colorful cards, interview people on the 
street, or observe negotiations right from 
semester one?

For me to be both in front of and behind the 
camera or spend my entire course of studies 
“backstage” at BMW, Adidas, or Vitra … 
Karlshochschule makes it possible – because 
the study programs have a pronounced 
constructivist aspect. Here it is assumed that 
knowledge takes shape and broadens the 
best when it is literally lived and experienced 
– for instance, through practically oriented 
learning concepts such as planning exer-
cises, current case studies, blended learning, 
excursions, and practical presentations by 
interesting speakers from economics, culture, 
and politics. 

Bachelor Programs        Teaching Language

International Business          English

Intercultural Management and Communication

International Marketing

International Tourism Management

Management of Meetings, Expositions, Events and Convention

Arts and Cultural Management

International Energy Management

International Media and Communication Management

Master Program          Teaching Language

Management           English

German for Semesters 1 - 2*

English for Semesters 3 - 6

*International students who are not
fluent in German have the option of
starting in the International Business
program and switching to another
program after the first two semesters.
International Tourism Management
can optionally be studied completely
in English (should the minimum 
amount of students who want to be
taught in English be reached)! 


